
INTEGRATED
STRATEGIES: 

Unifying Marketing Management
and Human Resources

Dr. Kavita Tiwari

Dr. Amandeep Nahar

Dr. Sumita Joshi

Dr. Juan José Varela Tembra

Dr. Brototi Sanjay Mistri



 

 

 

 

 

 

 

Integrated Strategies: 
Unifying Marketing Management 

and Human Resources 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
India | UAE | Nigeria | Uzbekistan | Montenegro | Iraq | 

Egypt | Thailand | Uganda | Philippines | Indonesia 

www.parabpublications.com 



 

 

 

 

 

 

 

 

 

 

Integrated Strategies: 
Unifying Marketing Management 

and Human Resources 

 

 

Authored By: 

Dr. Kavita Tiwari 
Program Manager 

Faculty of Marketing 

 

Dr. Amandeep Nahar 

Associate Professor 

Department of Commerce, Sri Aurobindo College (Evening), 

University of Delhi 

 

Dr. Juan José Varela Tembra 

CESUGA - San Jorge University 

 

Dr. Sumita Joshi 

Assistant Professor 

Ramcharan School of Leadership 

Dr. Vishwanath Karad MIT World Peace University  

Pune, Maharashtra, India 

 

Dr. Brototi Sanjay Mistri 

All India Accredited Management Teacher 

 



 

 

 

 

 

 

 

Copyright 2024 by Dr. Kavita Tiwari, Dr. Amandeep Nahar, Dr. Juan 

José Varela Tembra, Dr. Sumita Joshi and Dr. Brototi Sanjay Mistri 

First Impression: March 2024 

Integrated Strategies: Unifying Marketing Management 

and Human Resources 

 

ISBN: 978-81-19585-15-1 

 

Rs. 1000/- ($80) 

 

No part of the book may be printed, copied, stored, retrieved, duplicated and 

reproduced in any form without the written permission of the 

editor/publisher. 

 

 

 

 
DISCLAIMER 
Information contained in this book has been published by Parab Publications 

and has been obtained by the authors from sources believed to be reliable 

and correct to the best of their knowledge. The authors are solely responsible 

for the contents of the articles compiled in this book. Responsibility of 

authenticity of the work or the concepts/views presented by the author 

through this book shall lie with the author and the publisher has no role or 

claim or any responsibility in this regard. Errors, if any, are purely 

unintentional and readers are requested to communicate such error to the 

author to avoid discrepancies in future. 

 

Published by: 

Parab Publications 



 

 

 

 

 

IV 

 

Preface 

Success in the ever-changing business environment of today depends more 

on how successfully firms integrate their marketing initiatives with their HR 

strategy than just having the greatest goods or services. Thank you for 

visiting "Integrated Strategies: Unifying Marketing Management and 

Human Resources." The crucial junction of these two essential pillars of 

organisational sustainability and growth is examined in this book. 

Businesses must take an integrated approach in today's interconnected 

environment where people is the most precious asset and customer demands 

are changing quickly. Surprisingly, though, the complementary benefits of 

marketing and HR are frequently disregarded or underutilised. This book is 

meant to remedy that. 

Using our combined decades of experience in marketing and HRM, we have 

created an all-inclusive guide to assist companies in developing a coherent 

and successful plan. We explore the mutually beneficial link between 

marketing and HR, showing how coordinating these two departments may 

promote employee engagement, improves consumer experiences, and spur 

innovation. 

By means of empirical case studies, perceptive evaluations, and useful 

models, we illustrate how integrated approaches can result in observable 

commercial effects. Every chapter offers practical advice and industry- 

relevant best practices for a range of topics, including employee advocacy, 

customer-centric marketing, talent acquisition, and employer branding. 
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"Integrated Strategies" is a priceless resource for anyone attempting to 

navigate the complexity of contemporary business administration, be they a 

curious student, seasoned executive, or aspiring business owner. We 

cordially invite you to join us on this exciting trip as we investigate the 

game-changing potential of fusing human resources and marketing 

management to achieve unprecedented success and sustainability in the 

cutthroat business world of today. 
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ABOUT THE BOOK 

With its innovative approach to organisational success, "Integrated Strategies: Unifying 

Marketing Management and Human Resources" explores the mutually beneficial interaction 

between marketing management and human resources. This in-depth manual explains how 

coordinating HR and marketing efforts may increase productivity, foster a more engaged 

workforce, and spur overall corporate expansion. The book provides actionable ideas on merging 

marketing and HR strategies to develop a unified company culture, increase brand reputation, and 

attract top personnel. It does this by drawing on real- world examples and cutting-edge research.  

This book offers a road map for companies looking to maximise their influence and optimize 

their resources, from using marketing strategies for staff recruitment and retention to leveraging 

HR practices to assist marketing goals. Whether you're a seasoned business executive or a novice 

to management, "Integrated Strategies" provides insightful viewpoints and useful advice for 

turning your company into a cohesive force in the contemporary business world. 
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